
Aesthetics is a word that designers use when they talk about the 
way a product looks. Aesthetically pleasing means it looks good.  
Colour, shape, texture and style are all words that people may 
use to talk about the aesthetics of a product.  Many designers 
argue about which is the most important, function or form?  Are 
the looks more important than the way something works?  

  A product can change over time for many reasons. Manufacturing 
methods and technology, style and trends are common reasons 
that products change.  Some products can change and look 
modern, others can look old, but have modern functions…this 
means the product is designed in a Retro Style.  You could have a 
car interior that looks traditional, yet it is state of the art.  A DAB 
radio could look old, but the fact it is digital means it isn’t.  Retro 
styling is very popular – look into it! 

 

 

 Art & Crafts Movement 

William Morris is name to remember for this design movement.  

Google for some images to gain an idea of the style.  Products are 

very decorative and were popular at around 1910 in Britain.  Many 

wooden products have intricate carvings and amazing detail, very 

much like a church stained glass window. 

Art Nouveau 

Was most popular between 1890 and 1910.  Some examples are 

similar to the Arts and Crafts pieces and stem from work from 

William Morris again.  Art Nouveau was globally popular, but stems 

from European influence. Examples are seen everywhere in Paris, a 

name to remember for this is, Hector Guimard.  

 Art Deco, very popular in the 1920s – 40s.  Stemmed from Paris  

but became global.  Many cars and buildings are Art Deco in their 

style, such as the Chrysler Building in NYC.  Remember the name 

Henri Sauvage for Art Deco and Google the term so you can see 

the work for yourself.  Once you see Art Deco work you’ll be able 

to spot it with ease.  There is often an Art Deco font on 

Word, try to find it. 

 

Bauhaus, this was the name given to an Art School that was 

founded in Germany by Walter Gropius in 1919.  Many skills were 

taught at the Bauhaus and many famous products and design icons 

have come from it. Learn the name Marcel Breuer and look on 

word for The Bauhaus font. Many products were mass produced 

and used tubular steel and simple styling to make something 

aesthetically pleasing. 

 Modernism is a style that came after the First World War, many 

different styles can be characterised as being modernist, but the 

style did want to stand out on its own, was wanted to be different 

from style before it.  Many of the designs are quite abstract and 

were mass produced at the time.  Walter Gropius of The Bauhaus 

is very much associated with the Modernist movement. 

De Stijl was a Dutch Design movement and comes from 1917 to 

1931.  A name to remember is Piet Mondrian.  Google for an 

image, I’m sure you’ll have seen his work before!  There are even a 

pair of Nike Air that have copied the De Stijl style….straight lines, 

red, yellow, blue and black.  Have a look! 

Memphis is a popular movement from Milan at around 1980.  

Learn the name Ettore Sottsass.  Memphis products are brightly 

coloured, they are often made from simple shapes.  Some products 

have taken their form from animals.  There are some lights based 

on birds and goats.  Google it to see for yourself!  Many everyday 

objects are Memphis styled and the ideas stemmed from Pop Art. 

 

Post Modernism 

Postmodernism shattered established ideas about style and 

brought a radical freedom to art and design. At its height in the 

1980s, postmodern designers such as the Memphis group and 

Alessi were the most popular. 

Market Pull is when a product has been developed because of a 

need highlighted by the user.  Big companies like Apple and 

Samsung will spend a fortune on research and development to try 

and find out what the consumer wants, they will then try and 

design a product that a consumer will buy, because they want the 

new features that the product has. 

 

Technology Push is when new technological developments lead to 

the new products being developed.  If you were to consider all the 

features that your mobile phone has, they are vast and highly 

advanced.  The big phone producers try to get as much technology 

in their product, then they try and convince you that you need it!  

This is technology push. 

 

Continuous Improvement (CI) is a way that some products evolve 

over time, sometimes due to new manufacturing methods and 

material developments.  Groups of people working for a company 

can be called a ‘quality circle’, they can update product 

specifications through research and development and continually 

being in contact with the consumers. 

What is the difference between technology push and market pull?   

Why do products change over time? 

What is retro design? 

What dose aesthetic mean? 

  


